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We caught Paul McCartney’s second-to-last 
date of his recently completed “Fresh-
en Up” tour, with 39 shows performed in 

North America, Japan, Europe, South America and 
back in the U.S. and Canada from last fall through 
mid-July. For this latest trek, LeRoy Bennett once 
again worked with Sir Paul McCartney as his lighting 
and set designer. The former Beatle performed an 
epic three-hour show at each tour stop, with songs 
including his solo, Wings and Beatles classics. We 
spoke with longtime lighting director Wally Lees, 
who has been running McCartney’s show for 17 of 
the 33 years he’s been working with Bennett.

Lees runs the show on two active grandMA3 full 
size consoles running in MA2 mode. The setup also 
includes a grandMA2 full console for his system tech, 
Yoshi Shinohara, who tests lights during the day and 
can reset � xtures during the show. “All the program-
ming for the show is done in previz from my studio 
at home before we go out. We only ever go into pro-
duction rehearsal, say, for a few days before the � rst 
show of a new tour, mainly for production manage-
ment to feel things out and take a look overall. When 
we hear that Paul wants to go back out on the road 
for some dates, the notice can be short, but usually 
a month or so in advance. Then I go back into pre-
viz, add any new songs, check the show � le and do 
any � xture swaps that may be necessary, depending 
upon where we are touring in the world.”

Bennett has pretty much left this to Lees, as 
they’ve done this for so long as a team and are on 
the same page, so to speak. Bennett will get more in-
volved in the video content side of things that have 
to be cleared by production management. “This can 
sometimes be a process of going back and forward 
a lot. Once that is cleared, I can program the video 
cues into my console.

“The PRG GroundControl Followspots run through 
my console as well,” Lees adds. “We also have an MA2 
Light at FOH that Allison Sulock uses to monitor the 
content during the show in case of a system failure 

at the disguise media server end of things. The left-
and-right I-Mag screens are being directed by Paulie 
Becher.”

The key players at the nucleus of the production 
has stayed the same, which Lees says is great, but he 
notes the vendor crews change like a revolving door, 
as there is no guarantees when one leg ends and the 
next will start. “So that can be a challenge at times, 
but yes, it is nice when we all get back together. Sev-
enteen years is a long time.”

The design will sometimes get a slight revamp 
between legs. As in previous years, this “Freshen Up” 
leg has been a new design, and Bennett was look-
ing for a bold, clean look, hence the large pods. “Roy 
checked out many � xtures for the pod and decided 
on the Elation Dartz 360’s, for many reasons. Size and 
weight are always a consideration, along with out-
put, as we were trying to get as many as possible into 
a small space in order to create this big bold look. I 
think we did that with the pods and the frames of 
360’s behind the video wall. We are always trying to 
keep as many � xtures as possible in the trusses in or-
der to speed up production. If we had to hang this 
many single � xtures, it would take all day, and the 
accuracy of the hang would get compromised daily.”

Although previz has been an invaluable tool for 
Lees, he notes that it’s still just a tool that gives you 
a good head start, but everything still needs to be � -
nessed once he sees it for real the � rst time. “Over the 
years, � xtures in general have become more reliable 
and accurate. For me, that’s the biggest thing — pro-
gramming is programming.

“Working with Paul McCartney has been a fantas-
tic experience,” he adds. “The fact that it has lasted 
this long is incredible. Not many people get to be as 
fortunate as I have, not only to work with such an 
icon of our business, but the fact that he is such a 
great person to boot.

“Roy and I have had a great working relationship 
from day one, starting back in 1986,” Lees concludes. 
“It took some time in the beginning getting used to 
his way of thinking and cue intensive shows, and the 
amount of detail, but now we barely have to talk about 
the lighting, as nine times out of ten, we are thinking 
the same thing. It’s a nice place to be!”  

Wally Lees
Lighting Director
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The man and his music are ageless.

What 500 Dartz look like.
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“Freshen Up” Tour Photos & Text by SteveJennings
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“Roy checked out many 
� xtures for the pod and decided 
on the Elation Dartz 360’s. We 
were trying to get as many as 
possible into a small space in 
order to create this big bold 
look.” —Wally Lees

Vari-Lite � xtures bring on the big beams.

Solotech and Paulie Becher look after the video.

Upstaging has been the longtime lighting vendor.




